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2021 IPCC Report

• “The alarm bells are deafening, and 

the evidence is irrefutable: 

greenhouse-gas emissions from 

fossil-fuel burning and deforestation 

are choking our planet and putting 

billions of people at immediate 

risk. Global heating is affecting every 

region on Earth, with many of the 

changes becoming irreversible.”
• UN Secretary-General António Guterres
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Words Matter

• “Transforming the way we talk about climate change can engage people 

and build the political will needed to implement policies strong enough to 

confront the crisis with the urgency required.”

• “To inspire people, we need to tell a story not of sacrifice and deprivation 

but of opportunity and improvement in our lives, our health and our well-

being—a story of humans flourishing in a post-fossil-fuel age.”
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Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


Words Matter

• Problems come from different areas:

• Jargon used by scientists may not be easily understood by the public

• i.e. “positive feedback” refers to increasing change, but the public and think it 

means good

• Disinformation led by the fossil-fuel industry

• Misrepresent “theory” by saying “climate change is only a theory”
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Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


Words Matter

• The word “natural” can be 

problematic

• "In 2021 researchers at Yale University 

found that Americans associate natural 

gas with “clean” and methane gas with 

“pollution”—even though natural gas is 

almost entirely methane.”
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Ivan Radic, cc-by-2.0Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


Words Matter

• How we describe climate solutions is important

• "Terms such as “regulate,” “restrict,” “cut,” “control” and “tax” are 

unpopular, especially among conservatives. “

• People may be “more likely to support solutions described with words 

such as “innovation,” “entrepreneurship,” “ingenuity,” “market-based” 

and “competing in the global clean energy race.” “

• U.S. Climate Policy – “Inflation Reduction Act”

• Many Americans are more concerned about inflation and the economy than 

climate change
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Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


Climate Disinformation

• “The industry’s own words, as my research found, show companies 

knew about the risk long before most of the rest of the world.”

• “Exxon had a secretive research program too. In 1981, one of its 

managers, Roger Cohen, sent an internal memo observing that the 

company’s long-term business plans could “produce effects which 

will indeed be catastrophic (at least for a substantial fraction of the 

earth’s population).””
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Source: The Conversation

https://theconversation.com/what-big-oil-knew-about-climate-change-in-its-own-words-170642


Climate Disinformation

• “In 1986, the Dutch oil company Shell finished an internal 

report nearly 100 pages long, predicting that global warming from 

fossil fuels would cause changes that would be “the greatest in 

recorded history,” including “destructive floods,” abandonment of 

entire countries and even forced migration around the world. That 

report was stamped “CONFIDENTIAL” and only brought to light in 

2018 by Jelmer Mommers, a Dutch journalist.”
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Source: The Conversation

https://theconversation.com/what-big-oil-knew-about-climate-change-in-its-own-words-170642


Climate Disinformation

• “…colleagues and I recently found that in the late 1980s, Exxon 

and other oil companies coordinated a global effort to dispute 

climate science, block fossil fuel controls and keep their 

products flowing.”
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Source: The Conversation

https://theconversation.com/what-big-oil-knew-about-climate-change-in-its-own-words-170642


Climate Disinformation

• “The forgotten oil ads 

that told us climate 

change was nothing”
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https://www.theguardian.com/environment/2021/nov/18/the-forgotten-oil-ads-that-told-us-climate-change-was-nothing
https://www.theguardian.com/environment/2021/nov/18/the-forgotten-oil-ads-that-told-us-climate-change-was-nothing
https://www.theguardian.com/environment/2021/nov/18/the-forgotten-oil-ads-that-told-us-climate-change-was-nothing


Climate Disinformation

• “The Power of Big Oil” 

PBS Frontline Series

• Part 1: Denial

• Part 2: Doubt

• Part 3: Delay
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https://www.youtube.com/watch?v=QAAbcNl4Lb8
https://www.youtube.com/watch?v=qMe-BYUIPLU
https://www.youtube.com/watch?v=R8UOJqs5F9Q&t=86s


Countering Disinformation

• Get ahead of 

disinformation by 

“promoting accurate 

information and helping 

people recognize 

disinformation 

techniques. ” 
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Source: Scientific American

• “Researchers have 

determined that preemptive 

messages explaining 

disinformation techniques 

while highlighting correct 

information can be effective 

in preventing 

misunderstanding.”

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


“Pluralistic Ignorance”

• Research published in 2022 in Nature Communications 
showed that although 66 to 80 percent of Americans support 
climate change policies, they think only 37 to 43 percent of 
the population does; they believe the climate-concerned 
community is a minority, when in fact it’s a majority. 
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Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


“Pluralistic Ignorance”

• “Addressing a collective action problem like climate change 
requires individuals to recognize the problem as a threat and to 
engage in coordinated actions that result in major structural and 
social change. Collective action problems pose a difficult 
challenge as individuals are less likely to act when there are 
others who standby and do nothing—and this outcome is only 
more common when the problem at hand is not clearly perceived 
to be a threat1. Further, research on threat perception suggests 
we rely heavily on others’ reactions to recognize complex or non-
immediate problems like climate change as a threat2,3. Similarly, 
perceptions of social norms, including perceiving others’ concern 
and desire for action, may be key to coordinating collective 
solutions4,5, including in environmental domains6,7. But such 
processes are hampered if people fail to accurately perceive 
that others are concerned and support taking action.”
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Source: Nature Communications

https://www.nature.com/articles/s41467-022-32412-y#ref-CR1
https://www.nature.com/articles/s41467-022-32412-y#ref-CR2
https://www.nature.com/articles/s41467-022-32412-y#ref-CR3
https://www.nature.com/articles/s41467-022-32412-y#ref-CR4
https://www.nature.com/articles/s41467-022-32412-y#ref-CR5
https://www.nature.com/articles/s41467-022-32412-y#ref-CR6
https://www.nature.com/articles/s41467-022-32412-y#ref-CR7
https://www.nature.com/articles/s41467-022-32412-y


“Pluralistic Ignorance”

• “…talk about climate 
change more with 
family, friends, co-
workers, and leaders in 
the public and private 
sectors. Each of us can 
be part of this 
solution.”
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Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/
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Dr. Katharine Hayhoe

• Atmospheric scientist who specializes in 
science communication

• focuses a lot on the faith community

• Newsletter:
• Gives the good news, not so good news, 

and what you can do

• Sign up Here
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http://www.katharinehayhoe.com/


Dr. Katharine Hayhoe
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LINK

https://nbs.net/4-tips-for-conversations-that-motivate-climate-action/
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Words Matter

• There is a growing sense 
that it is too late to act, 
which could be a result of 
the media’s “focus on 
disasters rather than 
solutions, which can make 
many people feel a sense 
of hopelessness or 
fatalism.”
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Source: Scientific American

• “A 2021 study in the Lancet 
revealed that young people are 
especially vulnerable to these 
feelings, with 84 percent saying 
they’re worried and 75 percent 
saying they think the future is 
frightening. If people are 
convinced we’re doomed— 
that there’s nothing we can 
do—why would they bother 
trying?”

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


Words Matter

• “It is imperative that we 
clearly communicate that it 
is not too late to avoid 
the worst outcomes. We 
must act urgently because 
every delay means a 
hotter and costlier future. 
Every fraction of a 
degree matters, and 
every action matters.”
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Source: Scientific American

• “When we start to act, hope 
is everywhere.”

• Greta Thunberg

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


Words Matter

• “…tell stories that illustrate the many benefits we will reap from 
the clean energy transition and from protecting nature. We 
need to paint a picture of that better world—powered by 
renewable energy, with friendlier, more walkable cities—and 
show how and where the improvements are already unfolding. 
It’s psychologically important for people to know that we’re not 
just starting; we’re already on our way.”
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Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/
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WE NEED HOPE
“It took me a long time to learn that 

being miserable does not alleviate the 

world’s misery” 
– Hannah Tennant-Moore



Doomism is the same 
as denialism. 

I argue for defiant 
optimism. 
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A Need for the Humanities

•“We need artists, writers, poets, and 
filmmakers: they can dismantle the 
walls of numbness.” 

• Climate scientist Joelle Gergis, lead author of 
the 2022 IPCC Report
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Words Matter

• “The next time you want to talk with someone about climate 
disruption, consider what they care about and use that as an 
entry point. 

• As with most good communication, success depends on the 
ways we connect on values, build trust and find common 
ground.”
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Source: Scientific American

https://www.scientificamerican.com/article/the-right-words-are-crucial-to-solving-climate-change/


Climate Change Advocacy

• “Though education can be 
necessary to make the 
public aware of a problem in 
the first place, “we find over 
and over again that it’s not 
very effective” at actually 
changing behaviors, says 
study co-author Magnus 
Bergquist, a psychologist at 
the University of 
Gothenburg in Sweden."
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Source: Scientific American

https://www.scientificamerican.com/article/what-makes-people-act-on-climate-change-according-to-behavioral-science/


Climate Change Advocacy

• “the new research found 
social pressure had 
the strongest effect on 
behavioral change.”

• “This social contagion is 
why it’s so important to 
talk about the climate 
actions you take.”
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Source: Scientific American

https://www.scientificamerican.com/article/what-makes-people-act-on-climate-change-according-to-behavioral-science/


Climate Change Advocacy

• Writing Lesson Plans

• Webinar: How Climate Writing in the Classroom Fosters 
Meaningful Agency, Advocacy, and Hope
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https://info.writetheworld.org/hubfs/pdfs/resources/Climate%20Writing%20Lesson%20Plans.pdf
https://www.youtube.com/watch?v=hJ0qpzINFi8
https://www.youtube.com/watch?v=hJ0qpzINFi8


Knowledge IS Powerful!
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Questions & Discussion
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