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 Networking, maintaining and actively seeking 
relationships, is one of  the most important things 
when it comes to finding a job after graduation. 
   Key note speaker Kathleen Al-Marhoon, special events 
director for Nebraska Children’s Home, gave tips at the New 
Member Induction and Senior Recognition Ceremony at 
Harrah’s on Nov. 18. 
   Netorking is important because many of  the jobs filled in 
the Omaha metro area are filled by word of  mouth and are 
never posted, Al-Marhoon said.  
   Another important tip is to develop your personal 
skills by getting involved with PRSSA and other 
organizations, working hard in the classroom and 
taking the opportunities to gain leadership experience.  

   “You need to shine in whatever tasks you get assigned 
and also let others get the chance to shine when 
you are put in a leadership role,” Al-Marhoon said. 
   Finding the perfect job after graduation may be a challenge. 
“Your first job may not be the job you want, but it’s important to 
get your foot in the door and begin to establish relationships,” 
she said. 
   She also suggested finding an area in which you are passionate, 
because it makes your job more than a job. She said that even 
though pay is less at a non-profit, she feels that her work is 
contributing to a greater mission and that’s what she enjoys 
the most. 
   “Life is too short to be in a position that doesn’t make you 
happy,” Al-Marhoon said. 

Networking key to finding job after graduation
By Abby Supenski

New members: Katie Glover, Jamee Clasen, Joanna LeFlore, Jennifer 
Derouchey, Ashley Blue, Kate O’Dea, Lindsey Panneton, Shannon Thiele, 
Mandy Wu, Kristen Martin, Keegan Niederdeppe, Jennifer Baldwin and 
Abigail Anson.                                            Photo courtesy of  Abby Supenski

Graduating seniors Abbey Schindler, James Sewell, Theresa Thiel, 
Audrey Klein, Janet Andersen, Melissa Kline and Stacy Seier.                                            
Photo courtesy of  Abby Supenski
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Find your passion in PR to serve others

   The second day of  the spring 
semester in 1999, Dr. Deborah Smith-
Howell, the chair of  the Department 
of  Communication walked into my 
office and said, “You can teach any 
kind of  writing, right? I need you 
to teach Public Relations Writing.”  

Before I could even nod my head, she explained the public 
relations professor resigned suddenly and the first class of  
the semester in Public Relations Writing would begin that 
afternoon. 
   I flew into action, literally cutting and pasting one of  my 
writing courses with my own policies with two different 
PR writing syllabi. I hastily skimmed the first few chapters 
of  the textbook and tried to walk confidently into that 
classroom. Most of  my experience in public relations came 
from my role as the publicist for the Clarion Chamber 
Chorale. However, I knew what editors expected from my 
days as a reporter on a daily newspaper. Editors wanted real 
news—they wanted news releases to be clean, concise and 
clear, and above all else, accurate and newsworthy.
   About a week later, Smith-Howell also asked me to take 
over as faculty adviser for PRSSA. Quite honestly, I barely 
knew anything about the organization, and I certainly 
didn’t have an appreciation for all of  the opportunities in 
professional development, community service, regional and 
national competitions and scholarships. 

   I realized the importance of  networking as we tried to 
rebuild the chapter from five members. I recruited students 
from my Public Relations Writing class, and I made sure 
to arrange a series of  speakers from the PRSA Nebraska 
chapter who could share their expertise in the various facets 
of  public relations. I learned more about PR right along 
with my students, and the experience ignited a passion in 
me to use PR in service to the community. 
   We started out very small by creating a media kit and 
newsletter for the Matt Talbot Soup Kitchen and Outreach 
in Lincoln.  The executive director, Susanne Blue, who 
happens to be my sister, greatly appreciated our efforts. 
A group of  our students also spent one afternoon 
volunteering at the soup kitchen. A mere four years later, 
our UNO chapter won first place in community and 
university service in the National PRSSA F.H. Teahan 
Chapter Awards.  We won the same award in 2006.
   Our chapter accomplished this feat by dedicating itself  
to learning PR by doing—by creating the Kids N’ Kans 
Carnival, Susan G. Komen for the Cure Chalk Walk, 
Halloween Trick or Treating for the Omaha Food Bank, 
Santa Paws and Toys for Tots, to name a few. Our students 
continue to give unselfishly, and hopefully, the passion 
to serve others less fortunate will continue to thrive after 
graduation. I had no idea on that cold day in January that 
PRSSA would become part of  my life’s passion and that my 
work as adviser would bring me such personal rewards.   

By Karen Weber, faculty adviser 

PRSSA wins prestigious UNO award
   The UNO PRSSA chapter received the 
Strategic Planning Award for Community 
Engagement on Nov. 15 in a ceremony in the 
Milo Bail Student Center.  
   The UNO Strategic Planning Awards 
recognize units, both academic and non-
academic, and cross-disciplinary initiatives that 
exemplify a committment to furthering the 
strategic goals of  UNO.  
   PRSSA emphasizes community service 
that teachers members valuable profesional 
skils while also giving back to the community. 
PRSSA members are proud to be involed with 
several community projects, including the 
Omaha Food Bank and the Susan G. Komen 
Race for the Cure.   Members Katie Dowd, Audrey Klein, Stacy Seier, Cassy Loseke and faculty adviser 

Karen Weber accept the award.                                             Photo courtesy of  UNO
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New Officers for Spring 2008

Keegan Niederdeppe - VP of Recruitment 
I am a senior and I am very excited about it! Which, isn’t saying alot because, well, I’m very 
excited about most things. I am a Journalism; PR/Advertising major with a second concentration 
in English and Writing. This is my first year as a member of  PRSSA and it has proved to be not 
only extremely beneficial, but also a ton of  fun! I love, love, LOVE to read and write and music 
makes my world go ‘round. I am attached at the ear bud to my iPod and if  I could find a way 
to simultaneously read a book and rock out at the same time, I would. I would also get nothing 
important accomplished.

Shannon Thiele - VP of Networking
I’m a senior, graduating in May.  This is my second semester in PRSSA and this is my first semes-
ter as Vice President of  Networking.  I’m a Journalism major and a Health Education minor.  I 
have worked at the Holiday Lounge for 1 1/2 years and I really enjoy it.  My interests are watch-
ing sports and being outside, but I like warm weather better than cold!

Bre Gehrken - Treasurer 
I am a junior majoring in Journalism and Public Relations with a concentration in Advertising.  I 
have been a member of  PRSSA for over a year now and was recently elected Treasurer.   I am 
also the Advertising Manager of  the UNO Gateway student newspaper.  Eventually, I would love 
to start my own advertising agency outside of  Omaha.

Meagan Phenix - Historian 
I am a senior, graduating in December.  This is my second year in PRSSA, and beginning this 
semester I am the Historian.  I am a News Writing Editorial major, but I am also interested in 
public relations.  I love photography, which is fitting given my current position in PRSSA.  This 
last year in school should be exciting and stressful, but I am looking foward to every minute of  it!
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UNO School of Communication  
Scholarships Due Feb. 7
   Each year the UNO School of  Communication offers 
more than $50,000 in competitive scholarships.  
   All undergraduate students are encouraged to apply. By 
filling out the application form, you will be considered for 
all scholarships in which you are eligible. Applications are 
due Feb. 7. 
   Visit http://www.unomaha.edu/wwwcomm/forms/
scholarshipapplication.pdf  to download the application.   

Rich Jernstedt, CMO of  
Fleishmann-Hillard, to speak at UNO

   Rich Jerstedt, the Chief  Marketing Officer, 
for the public relations firm Fleishmann-
Hillard in New York City, will speak on 
Tuesday, Feb. 5 from 11:30 a.m. to 12:45 
p.m. in the Chancellor’s Room in the Milo Bail 
Student Center about what to expect in the 
agency world of  public relations.  
   Jersetedt is very involved with PRSSA 
on a national level and has a passion for 

professional development. He will also answer any questions you 
may have on internships, salary, bosses and responsibilities.  
    
Sunday, Feb. 24	   	 Meeting, A&S 110, 5:30 p.m. 
 
Sunday, March 30	 Meeting, A&S Hall 110, 3:30 p.m. 
 
Sunday, April 27	   	 Induction Ceremony and Senior Recognition Night 
				    Location TBA, 5:30 p.m. to 8:30 p.m.

Save the Date

PR Under Pressure: Crisis Communication Tips From an Expert
By Chantel Crockett

  The “Media Relations 
During a Crisis” session 
at the 2007 PRSSA 
National Conference 
in Philadelphia 
addressed tactics that 
help PR professionals 
successfully handle 
major company crises. 
   Dr. Joseph V. Trahan 
III, presenter of  
the session, uses his 

extensive educational, 
military and PR experience to train media relations professionals 
through his Louisiana-based firm, Trahan and Associates. 
Trahan offered tips on effective crisis communication – from 
developing a plan to operating when the company is under 
stress. 

   “Maximum exposure, minimum delay,” Trahan said. “It’s 
clear and simple – bad news doesn’t get better with age.”
   Trahan discussed PR issues in major crises, such as the 
Virginia Tech shooting and Hurricane Katrina, which was a 
personal issue for him – he is a New Orleans native. With 
more than 20 years of  experience in media relations, Trahan 
has developed specific crisis communication guidelines.
  •  Anticipate possible crises.
  •  Coordinate plans with others in your company.
  •  Cooperate with media and other necessary audiences
  •  Communicate thoroughly with all primary, secondary and   
      special publics.
   Trahan stressed the importance of  having a well-prepared 
and thorough crisis plan, and the necessity of  maintaining 
control under pressure -- guidelines he calls the “three Cs”: 
control, competence and concern.
   “Never lose control of  your emotions,” Trahan said. “Lose 
it and you’re done.”

Dr. Joseph V. Trahan  
Picture courtesy of PRSA.org 


